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ABSTRACT 

This article analyses the influence of mass media on the formation of young people’s identity and 

social perceptions, highlighting the role of the media in transmitting values, behavioural models, 

and cultural norms. It investigates the mechanisms by which media messages contribute to the 

construction of self-image and the shaping of representations of reality. Additionally, it emphasizes 

the differing impact of traditional versus digital media, as well as the social responsibility of media 

institutions in promoting ethical, balanced communication capable of supporting the critical and 

autonomous development of young people in the information society. 
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Introduction 

In the context of contemporary society, marked by media expansion and instant 

access to information, mass media plays a decisive role in the process of 

socialization and in shaping young people’s identities. Mass media is no longer 

merely a channel for delivering information, but rather an active agent in shaping 

values, attitudes, and worldviews (McQuail, 2010). Through social networking 

sites, television, film, and digital platforms, young people construct their 

representations of self and others, internalizing behavioural models and cultural 

norms (Livingstone & Helsper, 2007). 

The influence of mass media on identity development manifests itself both at the 

cognitive level (through the way youth interpret social reality) and at the emotional 

and attitudinal levels, affecting processes of self-evaluation and social belonging 

(Buckingham, 2008). At the same time, the diversity of communication media – 

from traditional press to new digital media – gives rise to a plurality of influences 

on young people’s perceptions and beliefs, which are sometimes contradictory. 
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Recent research highlights that media education and development of critical 

thinking have become indispensable factors in consolidating an autonomous, 

responsible identity (Hobbs, 2016). Accordingly, this article aims at examining the 

role of mass media in shaping young people’s identity and social perceptions, 

analysing the implications of this process for personal development and social 

integration in a world dominated by multiple information flows.  

 

Context 

Mass media enjoy the public’s trust and are vested with multiple social functions. 

This status makes the media a functional alternative to institutions of symbolic 

power (Dobrescu & Bârgăoanu, 2003). Traditional mass media (press, radio, 

television) convey messages to a broad audience who remain only receivers, as 

their reactions are not directly known. New media, by contrast, are networks of 

interaction among users; they encourage direct audience involvement with the 

content, support dialogue among users, and rely on user-generated content. Digital 

networks eliminate some distinctions between producer and consumer in favour of 

end users (Jenkins, 2006). 

Mass media have undergone a process of “Internetization”, thus, media producers 

and consumers are often one and the same person. In practice, anyone can now 

have their own online media channel to broadcast any type of message. Before the 

Internet’s advent, starting a publication was financially and logistically difficult. 

Today, however, any user can run a blog or website (Schifirneț, 2014). The new 

communication media are not mere tools employed by individuals and institutions, 

but rather producers of new forms of culture and subjectivity. Just as books created 

a rational individual in the modern era of print culture, the multimedia age has 

given rise to new forms of identity and cultural experience (Poster, 2006). 

Adolescence is a critical period for the formation of personal and social identity, 

during which young people define their values, beliefs, and role in society. 

According to Erikson’s psychosocial theory, identity development is the central 

task of adolescence, involving the exploration and commitment to values that 

provide the self with meaning and coherence (Erikson, 1968). In the contemporary 

society, mass media, especially digital media, has become a major agent of 

socialization that influences this developmental process. Studies show that mass 

media have a significant impact on young people’s attitudes, values, and 

behaviours (Mwangi et al., 2019). From television and social networks to websites 

and blogs, media content exposes young people to models, norms, and ideologies 

that can shape their self-perception and worldview. 
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Digital media plays an increasingly omnipresent role in young people’s lives, 

embedding itself in their daily routines of learning, communication, and 

entertainment. Today’s youth are “digital natives”, permanently connected online, 

which provides them with expanded opportunities for self-expression and access to 

information, but it also brings challenges related to social pressures and idealized 

messages. Digital content can have complex influences: on the one hand, social 

platforms allow adolescents to construct their public identity and receive instant 

feedback, consolidating certain aspects of their self-image; on the other hand, 

exposure to unrealistic standards of success or beauty can generate insecurity and 

identity confusion (Nesvarova, 2025). A recent European study (MIMIc) has 

confirmed that social networks significantly influence how adolescents perceive 

themselves, especially regarding physical appearance and self-esteem. At the same 

time, researchers emphasize that online opinion leaders (influencers) “sell moral 

values and identity” to an audience at a vulnerable stage of life, thereby 

highlighting the power of the digital environment to transmit values and models 

of behaviour to young people. 

Beyond the influence of social networks and digital entertainment, there are also 

digital media with educational purposes that can contribute positively to shaping 

young people’s identities and values. Educational blogs, e-learning platforms, and 

online personal development resources provide content oriented toward reflection 

and learning, with the potential to guide youth in the process of self-discovery and 

the adoption of prosocial values. Specialized literature indicates that young people 

are not just passive media consumers, they are also active participants who select, 

interpret, and appropriate media messages according to their own identity needs. 

The “Media Practice” model proposed by Steele and Brown (1995) shows that 

adolescents’ developing identity influences their media choices, and interaction 

with media content, in turn, contributes to (re)shaping identity in a continuous 

dialectical process. Thus, digital media not only reflects the interests and 

aspirations of young people but also offers them the cultural “material” from which 

they can construct their sense of self and understanding of the world. 

In this context, the present article explores how the content of an educational blog, 

AXIOBLOG, contributes to shaping young people’s identity and social perceptions. 

The AXIOBLOG defines itself as “the blog that inspires the young generation”, 

publishing articles on personal development, values education, inclusion, and 

social responsibility. The case study presented aims to identify the central themes 

promoted by this blog and to analyse how such digital content can influence the 

identity formation of young people, in light of theories on identity and the role of 

mass media.  

https://axioblog.md/
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Methodology  

To investigate the contribution of digital mass media to shaping youth identity, we 

conducted a qualitative empirical study based on content analysis of articles 

published on the AXIOBLOG platform. The approach we used involved for 

conventional (inductive) qualitative content analysis focused on identifying themes 

emerging directly from the data without preset categories, in accordance with 

recommendations from specialized literature (Hsieh & Shannon, 2005). 

We intentionally selected articles relevant to the themes of identity, diversity, 

inclusion, and values formation, published in 2025 on AXIOBLOG. Specifically, we 

analysed all materials in the categories “Identity, Diversity and Inclusion” and 

“Values Education and Personal Development,” as these content areas are most 

directly related to the construction of identity and values in youth. The articles 

published in these categories include titles such as: “Who am I? Discover your 

values and build your identity,” “Tolerance and openness to the new,” “How to fight 

discrimination,” “Cultural diversity and respect for differences,” “Self-acceptance 

and acceptance of others,” as well as the article “#Alike – The colour within you can 

change the world”. These materials explicitly address topics related to personal 

and social identity, acceptance of diversity, and the promotion of moral values, 

constituting a relevant corpus for the objectives of the study. A total of 6 articles, 

amounting to approximately 5 pages of text (around 3,000 words) were analysed. 

The texts of the articles were imported into qualitative analysis software and coded 

thematically. The first phase of the study involved a thorough reading of each 

article, noting key concepts and main ideas. Next, we derived initial codes 

representing recurring ideas or values (e.g., self-knowledge, tolerance, 

responsibility, inclusion, self-esteem, cultural diversity, etc.). These codes were 

then grouped into broader themes based on semantic convergence among them. 

We also counted the frequency of certain formative values that appeared in the 

text (the number of explicit mentions of terms such as respect, responsibility, 

fairness, freedom, empathy, and so on). By proceeding in this way, we obtained 

both a qualitative perspective on the ideas promoted and quantitative indicators 

of the prevalence of different values in the blog content. To ensure rigor, the 

analysis was conducted by two coders who compared and harmonized the resulting 

thematic categories. Any disagreements regarding the categorization of a text 

segment were discussed until consensus was reached. While interpreting the data, 

we referred to the theoretical framework on youth identity formation under the 

influence of mass media, in order to integrate the findings into a broader 

explanatory context. 
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Results 

The themes identified in the content subjected to analysis reveal a pronounced 

educational-formative orientation of AXIOBLOG, concentrated on several main 

areas: (1) self-knowledge and defining personal identity through values, (2) self-

acceptance and the development of self-esteem, (3) promoting tolerance, diversity 

and inclusion, and (4) forming a system of moral (axiological) values as the 

foundation of identity. Each of these major themes is supported by recurring 

messages and examples in the articles, suggesting a coherent editorial strategy 

oriented toward cultivating a positive identity in young people. 

First, the theme of self-knowledge through values is very prominent. The articles 

consistently invite the young reader to discover their own values and build their 

identity around them. For example, in the article “Who am I? Discover your values 

and build your identity,” it is stated that the fundamental question “Who am I?” 

can be approached by starting with the identification of one’s personal values, 

defined as “the things that truly matter to you.” That same article explicitly 

presents a list of essential formative values - such as fairness, respect, courage, 

loyalty, freedom, compassion, and responsibility - suggesting that these constitute 

each individual’s “inner compass”. The general message is that, by knowing and 

respecting their own values, young people can guide their decisions and actions, 

developing a stable and authentic identity. For instance, it is emphasized that 

values provide stability (resistance to social pressures), direction in life, and 

support for self-esteem (self-respect derives from upholding one’s own values). This 

approach highlights the importance of moral values in consolidating young people’s 

personal identity and integrity. 

The second recurring theme is self-acceptance and the development of self-esteem. 

The blog content encourages young people to recognize and accept their own 

individuality - with their imperfections as part of the identity journey. Although 

some of the articles explicitly dedicated to this subject (e.g., “Self-acceptance and 

acceptance of others”) were not fully available in our corpus, elements of this 

message appear throughout the content: youths are guided to appreciate their 

uniqueness, avoid harmful comparisons, and view failures as opportunities for 

learning. In “Who am I?  …” for instance, one of the practical tips is: “Allow yourself 

to make mistakes and learn - who you are is not a fixed label, but a journey of 

continuous discovery”. This idea, identity as an open process, rather than 

something given, resonates with developmental theories that see adolescence as a 

period of experimentation and growth. The blog thus normalizes the process of 

identity exploration and counters young people’s pressure to achieve perfection, 

instead reinforcing the value of authenticity and self-acceptance. 
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The third major theme is tolerance, diversity, and social inclusion. Many articles 

directly address the need to respect differences and combat discrimination. For 

example, pieces like “Tolerance and openness to the new”, “How to fight 

discrimination,” and “Cultural diversity and respect for differences” explicitly 

tackle these topics, emphasizing messages such as being open to new perspectives, 

understanding other cultures, empathizing with those who are different, and 

taking action against prejudices. Through these texts, the blog promotes an 

inclusive social identity, in which the young person perceives themselves as part 

of a diverse community and develops positive attitudes toward others. Although 

the exact content of these articles could not be reproduced here, their headlines 

and summaries clearly indicate an educational focus: young people are encouraged 

to become agents of inclusion, to say no to discrimination and bullying, and to 

cherish the richness of human diversity. This type of message contributes to young 

people’s civic identity, developing their awareness of belonging to a pluralistic and 

equitable society. 

Finally, the formation of moral and civic values is a cross-cutting theme across all 

the materials analysed. The blog has a pronounced values-oriented focus and not 

only lists values (such as those mentioned above) but also provides concrete 

contexts and exercises through which young people can internalize them. For 

instance, the articles frequently include practical sections (lists of exercises, 

reflection questions, suggestions for action) designed to actively engage the reader. 

Small self-discovery exercises are proposed: making a list of five important things 

in one’s relationships with others, analysing the qualities of admired individuals 

(personal heroes), or observing situations when you get angry, as an indication of 

violated values. Additionally, in the end, the reader is asked to write a reflective 

journal entry answering such questions as “Which values define me now?” or “How 

can I better uphold these values in my daily life?”. This interactive and reflective 

style of media communication is noteworthy: it does not limit itself to passive 

information transmission but urges young people toward introspection and 

practical application of ideas, which can increase the formative impact of the 

messages. 

The frequency analysis of formative values in the texts suggests an emphasis on 

certain moral principles. All of the six articles contain explicit references to the 

concept of respect (both in terms of self-respect and respect for others, diversity, 

etc.), making respect the most promoted value, followed by responsibility 

(mentioned in 5 out of 6 articles, related to both personal responsibility in choices 

and social responsibility to the community), tolerance/acceptance (appearing in at 

least 4 articles, being the central theme of some and a subtext in others), 
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fairness/equity (4 articles), and compassion/empathy (3 articles). Additionally, 

freedom of expression and critical thinking are tangential values addressed in the 

context of encouraging young people to assert their identity and opinions (these 

appear especially in related categories of the blog, such as the “Freedom of 

expression and critical thinking” category). 

We thus observe that the values promoted converge toward an ethical core of 

human dignity and harmonious coexistence: mutual respect, responsibility, 

honesty, courage to be authentic, empathy, and solidarity. The messages are 

predominantly positive and constructive, avoiding a distant moralizing tone; 

instead, they appear adapted to young people’s vocabulary and are supported with 

examples that resonate with them. This accessible language, together with the 

practical component noted, suggests a deliberate attempt to engage young readers 

emotionally and cognitively, increasing the probability that the values and ideas 

conveyed will be received and integrated into their own identities. 

 

Discussion 

The case study results indicate that educational digital media, exemplified by 

AXIOBLOG, can play a significant role in guiding the identity formation of young 

people, especially through content focused on values and personal development. In 

light of identity theory, the blog’s emphasis on exploring personal values as the 

foundation of identity validates classic perspectives which hold that internalizing 

values is essential for defining the self. Erikson (1968) contended that adolescents 

needed to experiment with and select from the society’s myriad options those 

values and roles that provide a sense of continuity and authenticity to their 

identity. The articles in AXIOBLOG facilitate exactly this process of exploration 

and commitment to values: they offer young people conceptual tools (definitions of 

values, concrete examples), encourage them to reflect on their choices, and 

communicate that identity is constructed actively, day by day, through actions 

aligned with personal values. 

This message also corresponds to Marcia’s model of identity development, which 

claims that exploration (of various possibilities and values) followed by 

commitment (to a chosen set of values) leads to a clearer, more defined identity. 

The blog provides a safe framework for such exploration, similar to the exercise of 

guided self-discovery, unlike the chaotic realm of social media, where identity 

exploration often unfolds in an uncontrolled manner and under the pressure of 

immediate public reactions. The content of AXIOBLOG is consistent with viewing 

mass media as a prosocial agent of socialization. Whereas research on digital 
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media often emphasizes the risks (for example, the negative impact of social media 

comparisons on self-image or the promotion of materialistic values by influencers), 

the present study highlights the potential of digital media to promote positive 

values and build character. Through its themes of tolerance, respect, and social 

inclusion, the blog aligns with the ideals of education for democratic citizenship 

and intercultural coexistence. 

Thus, AXIOBLOG offers a counter-discourse to messages of intolerance or 

superficiality that circulate in the online environment, reinforcing an open and 

empathic social identity in young readers. This aspect resonates with social 

identity theories (Tajfel & Turner, 1979), which maintain that belonging to groups 

and adopting the group’s values influence one’s self-image: in this case, young 

people are encouraged to perceive themselves as members of a broad human 

community defined by diversity and mutual respect, and to construct their identity 

in accordance with the values of peaceful coexistence. Another notable element is 

the communication approach employed by this educational digital platform. We 

observe an integration of storytelling techniques, practical exercises, and prompts 

for personal reflection. This approach can be viewed through the prism of social 

learning theories (Bandura, 2001), which suggest that people, especially youth, 

learn behaviours and attitudes not only through passive exposure to messages, but 

also through active engagement and credible models. 

AXIOBLOG combines modelling (offering examples of positive situations and 

attitudes) with self-reflection (urging the reader to relate content to their own life) 

and building self-efficacy (conveying the idea that the young person has the power 

to construct their identity and make decisions aligned with their values). In this 

way, the blog has the capacity to serve as a tool for media and moral literacy: it not 

only provides content, but also develops critical thinking and introspection skills, 

which are essential in the contemporary digital environment saturated with 

information. Recent literature on youth and digital media emphasizes the need for 

such interventions. For example, Oliveira et al. (2024), in a review study, 

highlighted both the potential of digital tools to empower and include young people 

from diverse backgrounds and the need to support youth with media and digital 

competencies adapted to their cultural context. AXIOBLOG can be seen as a 

practical manifestation of these principles, providing a moderated, values-driven 

digital space where young people can exercise their identity in a constructive way. 

Of course, the actual influence of a blog like this on youth identity depends on the 

extent to which the target audience accesses and engages with it. The presence of 

quality content on a digital platform does not automatically guarantee impact if 

young people do not actually read it or do not connect with its style and format. As 
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AXIOBLOG is a research-backed project (with academic funding, as indicated in 

the site footnote), we can assume the team behind it has considered factors to 

attract the young audience (an appealing design, accessible language, online 

distribution, possibly promotion through schools or youth networks). Nevertheless, 

assessing the reception of these messages remains an important area for further 

research. It would be useful to conduct surveys or interviews with the blog’s users 

to determine the extent to which reading the articles has influenced their 

perspectives or behaviours. A comparison between the content and the approach 

of AXIOBLOG and those of other educational digital media initiatives in different 

countries could also reveal culture-specific elements in how identity formation via 

media is facilitated. 

Overall, this discussion suggests that the digital environment, often perceived 

unilaterally either as a threat (exposure to risks, misinformation, negative models) 

or as a cure-all for modern education, actually has an ambivalent role that depends 

on content quality. This study highlights the positive aspect: when digital content 

is deliberately designed and used for values education, it can become an ally in the 

development of young people’s identity, providing guidance and support during a 

phase of life filled with questions and struggles. By encouraging reflexivity, 

dialogue about values, and the adoption of an authentic and ethical identity, 

educational digital media like AXIOBLOG can contribute to shaping young people 

who are more self-aware, more empathetic, and better prepared to navigate the 

challenges of the contemporary world. 

Moreover, the formation of young people’s identity is also influenced by the ways 

in which foreign language teaching fosters intercultural understanding and 

reflective engagement with global media content. Learning a foreign language 

exposes students to diverse cultural narratives, value systems, and communication 

styles, enabling them to compare, reinterpret, and refine their own cultural 

identities. Authentic multimodal materials - films, online platforms, news sources, 

and social media content - develop the students’ capacity to critically analyse how 

identity is constructed and represented across different linguistic and cultural 

contexts. This intercultural awareness strengthens their ability to navigate media 

influences with greater discernment and resilience. 

Foreign language education additionally contributes to cultivating ethical and 

responsible communication among young people. Classroom practices encourage 

respect for diversity, critical evaluation of sources, and sensitivity toward cultural 

nuances, competences increasingly necessary in the contemporary media 

environment, where misinformation and polarized discourse are widespread. By 

engaging in collaborative tasks, debates, and comparative analysis of media texts 
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in multiple languages, learners acquire communicative skills grounded in 

empathy, clarity, and accountability. These experiences equip them to interact in 

digital and real-world spaces as ethical communicators, capable of resisting 

manipulative media narratives and participating constructively in intercultural 

dialogue.  

 

Conclusions and implications 

The AXIOBLOG case study highlights the formative role that digital mass media 

can play in shaping young people’s identity and social perceptions. The analysed 

content demonstrates that an educational blog centred on values and personal 

development can offer young people important reference points in the process of 

self-discovery and understanding the world around them. The key messages 

promoted, namely knowing and upholding one’s own values, self-acceptance, 

tolerance of diversity, and social responsibility, correspond to factors that theory 

and previous research have shown to support a positive, resilient identity. 

In the digital era, where adolescents are subjected to diverse, sometimes conflicting 

virtual influences, the presence of credible and constructive online sources like the 

blog in question is especially important. On the one hand, such platforms can 

counteract certain negative influences (such as the culture of superficiality or 

intolerance propagated on social media) by providing an alternative focused on 

personal growth and human values. On the other hand, they can amplify media’s 

positive effects by using the language and channels specific to the younger 

generation to transmit knowledge and values in an engaging way. 

Implications for researchers 

The present work opens the way for broader investigations into the impact of 

educational digital media on youth development. Future research could 

empirically measure the influence of consuming values-oriented online content on 

variables such as adolescents’ self-esteem, empathy, degree of identity confusion, 

or civic attitudes. Additionally, exploring the processes of reception would be 

valuable: How do young people interpret these messages? What stylistic or media 

support elements (images, video clips, interactivity) enhance their efficacy? By 

understanding these mechanisms, scholars in the fields of communication and 

developmental psychology can offer informed recommendations for optimizing 

digital educational content. 
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Implications for media educators and educational practitioners 

The results highlight the need to integrate media education components into 

schools and youth organizations. Teachers and trainers can utilize resources like 

AXIOBLOG as complementary didactic material to spark discussions with 

students about values, identity, and online behaviour. For instance, a teacher 

might assign reading a blog article on diversity as homework, followed by an in-

class debate. These digital tools can facilitate the exploration of sensitive subjects 

in a manner attuned to the language of youth and can encourage students to reflect 

critically on media’s influence on their own lives. At the same time, media 

educators should continue to develop young people’s digital critical thinking skills 

so that they can discern between content that promotes their growth and content 

that could be harmful. Positive examples such as AXIOBLOG can serve as 

illustrative case studies in media education training sessions, demonstrating how 

ethical and useful online content can be created. 

Implications for educational content developers 

Developers of digital media aimed at youth can glean several key lessons from this 

study. Aligning content with the developmental needs of the target audience, in 

particular the needs for identity, autonomy, and relationships, is essential for 

messages to be relevant and convincing. A personalized narrative approach, a tone 

that is friendly yet respectful, and the inclusion of interactive elements (questions, 

exercises, challenges) appear to be effective strategies for engaging adolescent 

audiences. The ethical responsibility of content developers is highlighted by the 

finding that media truly “sells” values and identity models to young people. Those 

who develop platforms, applications, or media campaigns for youth should be 

aware of the formative influence they wield and commit to promoting prosocial 

values, inclusion, and mental health, thus counterbalancing the negative 

tendencies of commercial media. Finally, collaborating with experts in adolescent 

psychology and with young people themselves in developing content can ensure 

that the messages resonate more strongly, and when youth see themselves 

reflected in content, the chances that it will contribute to their identity formation 

increase significantly. 

In conclusion, educational digital media can be a significant vector in shaping 

young people’s identities, and the case study presented illustrates how 

intentionally positive, values-driven content can support the younger generation 

in becoming integrated, tolerant, and self-assured adults. For society, investing in 

such digital media initiatives is an investment in the future of human capital, 

contributing to the development of informed and empathetic citizens. As the online 
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environment evolves, it will be crucial for researchers, educators, and content 

developers to collaborate in using the digital sphere as a platform for growth and 

learning, not just for entertainment, so that young people’s identities can develop 

harmoniously in the information age. 
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